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²ƘŀǘΩǎ ŀƭƭ ǘƘŜ IȅǇŜΚ



Introduction
·/ÖÅÒÖÉÅ× ÏÆ ÔÏÄÁÙȭÓ ÐÒÅÓÅÎÔÁÔÉÏÎ

·A bit about me

·My experience with Social Media

·DC Web Woman

·POTP Blog/List Serve

·My Space

·Facebook

·Linked In



¢ƻŘŀȅΩǎ hōƧŜŎǘƛǾŜ

·To explore what Social Media is . . .

·To learn about what Social Media does . . .

·To find out how it can work for you . . .



Social Networking

·What is it?

·Why does it matter?

·How is it delivered?

·What is holding you back?

·7ÈÁÔȭÓ ÎÅØÔȩ





The World is on the Move!



Traditional Methods of
Customer Service are Changing . . .
·The traditional methods of customer service or support is the phone, 

followed by email, and then to some degree, a live chat session or 
Instant Message (IM). 

·SMS text messaging is extremely popular to high school and college 
students.

· I am amazed how many of them can type with one hand under a desk 
ÁÎÄ ÕÓÅ ÔÈÅ ÎÕÍÅÒÉÃ ËÅÙÐÁÄ ÔÏ ÔÙÐÅ Á ÔÅØÔ ÍÅÓÓÁÇÅ ȰÂÌÉÎÄÆÏÌÄÅÄȱɊ

·+ÎÏ×ÌÅÄÇÅ ÂÁÓÅÓ ÁÒÅ ÕÓÕÁÌÌÙ ÉÎ Á ÆÏÒÍ ÏÆ Á &ÏÒÕÍȟ ÁÌÔÈÏÕÇÈ ×ÅȭÖÅ ÓÅÅÎ 
the rise of the Blogs since 2003.

·And to keep up with news, using old-fashioned browser bookmarks or 
RSS readers are the fastest way to keep in touch with the latest news 
from your favorite web site or company.



What is Social Media?

·Social Media describes the online technologies and 
practices that people use to share opinions, insights, 
experiences, and perspective with each other.  (Wikipedia, 
2007)

·Software tools that allow groups to generate content and 
engage in peer-to-peer conversations and exchange 
content.

·Examples:  LinkedIn, Facebook, Twitter, MySpace

·http://www.youtube.com/watch?v=6a_KF7TYKVc&fea
ture=fvw

http://www.youtube.com/watch?v=6a_KF7TYKVc&feature=fvw
http://www.youtube.com/watch?v=6a_KF7TYKVc&feature=fvw


What is Social Media?

ÅDefinition:  Social media    From Wikipedia, the free encyclopedia
ÅSocial media is online content created by people using highly 

accessible and scalable publishing technologies.
ÅSocial media is a shift in how people discover, read and share news, 

information and content;
Å It's a fusion of sociology and technology, transforming monologues 

(one to many) into dialogues (many to many) and is the 
democratization of information, transforming people from content 
readers into publishers.

ÅSocial media has become extremely popular because it allows people to 
connect in the online world to form relationships for personal, political 
and business use.

ÅBusinesses also refer to social media as user-generated content
(UGC) or consumer -generated media (CGM).

http://en.wikipedia.org/wiki/Content_(media_and_publishing)
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/User-generated_content
http://en.wikipedia.org/wiki/Consumer_generated_media
http://en.wikipedia.org/wiki/Consumer_generated_media
http://en.wikipedia.org/wiki/Consumer_generated_media


Why does it matter?
Å One characteristic shared by both social media and industrial media is the capability to reach small or 

large audiences; for example, either a blog post or a television show may reach zero people or millions 
of people. The properties that help describe the differences between social media and industrial 
media depend on the study. Some of these properties are:

Å Reach - both industrial and social media technologies provide scale and enable anyone to reach 
a global audience. 

Å Accessibility - the means of production for industrial media are typically owned privately or by 
government; social media tools are generally available to anyone at little or no cost. 

Å Usability - industrial media production typically requires specialized skills and training. Most 
social media do not, or in some cases reinvent skills, so anyone can operate the means of 
production. 

Å Recency - the time lag between communications produced by industrial media can be long 
(days, weeks, or even months) compared to social media (which can be capable of virtually 
instantaneous responses; only the participants determine any delay in response). As industrial 
media are currently adopting social media tools, this feature may well not be distinctive anymore 
in some time. 

Å Permanence - industrial media, once created, cannot be altered (once a magazine article is 
printed and distributed changes cannot be made to that same article) whereas social media can 
be altered almost instantaneously by comments or editing. 



Key Stats (Drivers)

·60% of all adults have visited a social network site in the 
last year.

·60% of Social Media users are in the 25-30 year old age 
group

·40% of Social Media users are in the 18-20 year old age 
group

·Boomers are coming up the ranks!



Where are we?
·The Whitehouse

·Facebook

·Myspace

·Twitter

·HDI Capital Area Chapter

·Facebook ɀNOT YET

·Twitter ɀNOT YET

·LinkedIn -- YES





{ƻŎƛŀƭ aŜŘƛŀΩǎ ¢ƛƳŜƭƛƴŜ




